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OUR OBJECTIVES

CONNECT SPRITE WITH STREET 

CULTURE & TEENS WITH SPRITE



SPRITE AUDIENCE



GET THE SPRITE STREET AUDIENCE

TALENTS

CURATORS

TEENS

THEY ARE STREET FOLLOWERS, SEEKING TO 

LIVE UNDER THE “OBEY YOU” WAY OF LIFE.

16-19 YEARS OLD (PRIMARY IN KSA + IRAQ)

72% OF OUR AUDIENCE ARE CONSTANT USERS OF 

YOUTUBE (MORE THAN ONCE A DAY) FOLLOWED BY 

TWITTER & INSTAGRAM

SOURCE: WAVE 8



ALMOST HALF ARE ACTUALLY WOMEN. THEY'RE GIRLS WHO

SORT OF DRESS UP AS BOYS AND GO OUT AT NIGHT TO SPRAY

THEIR WORK.

THREE FEMALE STUDENTS STUCK HUNDREDS OF POSTERS

ACROSS RIYADH BEARING THE SLOGAN “ART IS HALAL”.

SOURCE: AYA ALIREZA, ORGANISER OF INNER FACES SHOW

WOMEN OF THE ‘STREET’



THEY DICTATE & DO NOT LISTEN TO THE STREETNO PUBLIC PLATFORMS FOR THEM TO TALK



MIDDLE-EAST 

STREET CULTURE



VIDEO – PART I



VIDEO – PART I



‘BE’ THE CULTURE WITH 

THE MAKERS



STREET BRANDS



DRINKING BRANDS ARE ALREADY ON THE STREETS



THE STREETS HAVE CONVERGED... 



THE 

QUEST

BRANDS ARE CONNECTED AND ENGAGED

RUN

DMC



BUT FEW ARE DOING IT WELL 



THEY DICTATE & DO NOT LISTEN TO THE STREET



EVEN WHEN THEY DO, NOTHING STANDS OUT

ACTIONHA | MBC | KSA SOLE DXB | DUBAI STREET NIGHTS | DUBAI



DON’T BE PRESCRIPTIVE 

& EMBRACE THE SPIRIT 

‘OBEY YOU’



OUR STRATEGIC 

APPROACH



STREET COLLECTIVE
GROUP OF STREET MAKERS, TALENTS FROM THE 

STREET  WORKING TOGETHER TOWARDS SHARED AIMS



JUMPERS DANCERS COMEDIANS TRENDSETTERS ARTISTS MUSICIANS TRICK MAKERS



GIVE THE MAKERS A 

PLATFORM OF 

EXPRESSION



#Fresh Avenue
Where street culture will live freely through digital and 

physical space.



#FreshSound



#FreshSkillz



#FreshArt



VIDEO – PART II



VIDEO – PART II





ARTICULATED INTO 4 PILLARS …

INSPIRE

#

SHARE THE STREET

ACCESSIBLE

SHOWCASE THE 

STREET

DISCOVER

SEARCH THE STREET

ALWAYS-ON

STREET NEVER STOP



INSPIRE

#

SHARE THE STREET

ACCESSIBLE

SHOWCASE THE 

STREET

DISCOVER

SEARCH THE STREET

ALWAYS-ON

STREET NEVER STOP

#

AND THE RIGHT COMBINATION…

CONTENT

TECH’

TALENTS



1. 

CONTENT

2. 

TALENTS

3. 

TECH’
WE ARE GOING TO CREATE MULTIPLE  PLATFORMS OF 

EXPRESSION FOR SPRITE AS WELL AS ITS COLLECTIVE

IT IS FUELLING OUR COMMUNICATIONS AND HOW WE 

STANDOUT TO REACH OUR AUDIENCE

THEY ARE THE STORY OR CREATE IT AND GET TO THEM 

WILL GET US TO OUR AUDIENCE



1. CONTENT



PLATFORM YOUTUBE CHANNEL RADIO SHOW EVENTS SOCIAL



PLATFORM

WE ARE GOING TO LAUNCH FRESH AVENUE.COM          

SITE.

TUMBLR IS COLLABORATIVE IN ESSENCE AND WILL LEAVE SPACE FOR 

SPRITE AS WELL AS THE TALENTS TO CONTRIBUTE.















PLATFORM LAUNCH



WEBSITEYOUTUBE CHANNEL

WE ARE GOING TO PARTNER WITH TELFAZ AND LAUNCH 

THE FIRST ‘STREET CULTURE’ YOUTUBE CHANNEL IN THE 

REGION.

WE WILL DEVELOP A SERIES OF VIDEOS EXPLORING THE 

‘STREET’.





RADIO SHOW

STREET TALENTS NEEDS TO BE HEARD AND WE ARE GOING TO GIVE THEM A 

VOICE IN PARTNERSHIP WITH MIDEASTUNES.

MIDEASTUNES IS CURRENTLY A PLATFORM FOR MUSIC UNDERGROUND ARTISTS 

& WE ARE  GOING TO PARTNER WITH THEM TO LAUNCH A WEEKLY ONLINE 

RADIO PROGRAM.

IT WILL GIVE A VOICE TO THE STREET CULTURE AND COVERING A WIDE RANGE 

OF UNDER-REPORTED TOPICS IN THE REGION. 





EVENTS
WE ARE GOING TO DEPLOY 

MULTIPLE EVENTS IN THE 

REGION OF DIFFERENT SCALE.



SOCIAL SOCIAL PLATFORMS WILL BE THE OPPORTUNITY FOR 

SPRITE TO COMMUNICATE ABOUT THE COLLECTIVE 

ACTIVITIES.

OUR COMMUNICATIONS WILL BE SPLIT INTO 3 FOLDS:

1. BRAND

2. COLLECTIVE

3. UGC



1.
BRAND
WE WILL POST FROM ‘SPRITE 

STREET MIDDLE EAST’ TO 

PROMOTE THE COLLECTIVE 

ACTIVITIES.



STREET TALK IN ARABIC

SPRITE STREET WILL HAVE TO ENSURE THE 

LANGUAGE IS DISPLAYED IN ‘STREET’ ARABIC.

THIS WILL BUILD THE FOUNDATIONS OF OUR 

COLLECTIVE; SPRITE DO NOT TALK TO THE 

STREET BUT IS THE STREET.

THIS WILL ENSURE ITS CREDIBLITY, IDENTITY & ENDORSEMENT.

WE WILL USE KHALEEJI SLANG.

#FreshAvenue

#Tarikna

NOTE: TO TALK THE STREET AND BE PERCEIVED AS PART OF THE SAME COMMUNITY, OUR ASSOCIATION WITH OUR COLLECTIVE OF AMBASSADORS WILL PLAY A CRUCIAL ROLE



STREET NEVER HAS TO 

EXPLAIN ITSELF, JUST 

STOP FOR THE RIGHT 

REASONS TO ENJOY 

THE ART & BE INSPIRED



THIS IS UNLIKE ANY 

PROFESSIONS, IT IS 

OBEY YOU SPIRIT 

INSPIRING TEENS TO 

FOLLOW THEIR OWN 

PATHS WITH SPRITE



INSPIRING OUR 

AUDIENCE TO BECOME 

PART OF OUR 

COLLECTIVE & MAKE A 

DIFFERENCE



SPRITE STREET 

PROMOTE TINY, A 

STREET MUSICIAN AND 

MANY OTHERS LIKE HIM 

TO JOIN THE 

COLLECTIVE 



XXXXXX



Check out graffiti art on a Sprite can. 
Even fresh needs to be refreshed. 
#FreshArt #FreshAvenue #graffiti 
#eLSeed

EL SEED

39.1K followers



Sprite trucks with #FreshArt. Check 
out the video with @pink8in and 45 
spray cans 
linhttp://tinyurl.com/7tyjq9vk

Incl. fresh 

avenue

PINK8IN

1,576 followers



2.
COLLECTIVE
OUR COLLECTIVE WILL 

PROMOTE THE ACTIVITIES AS 

WELL.





Snap & send can design #Fresh 

Art



3.
UGC
WE WILL GIVE OUR AUDIENCE 

THE OPPORTUNITY TO 

GENERATE CONTENT (FRESH 

SELFIE, EVENT, TRUCK FILMING 

ETC).





2. TALENTS





WE ARE GOING TO PARTNER 

WITH THE FILMING SCHOOL 

AND CROWDSOURCE 

CONTENT FROM STUDENTS

WE WILL BE ABLE TO BRING 

CONTRIBUTORS FROM THE 

NETWORK TO MAKE OUR 

PLATFORM TRULY 

COLLABORATIVE

WE WILL RECRUIT TALENTS 

VIA TELFAZ AS WELL AS OUR 

FRESH AVENUE YOUTUBE 

CHANNEL ON THE NETWORK



WE 

WILL 

RECRUIT 

TALENT 

ORGANICALLY VIA 

OUR COLLECTIVE.



3. TECH’



DATA MOBILE LOCATION



1ST PARTY DATA: Microsite visitors, database, search 
trends

DATA WE CREATE SPRITE STREET DMP.

2nd PARTY DATA: Looking for musical instruments & 
concert tickets, ‘street’ related conversations

3rd PARTY DATA: Listening to underground middle east 

music & Interested in urban culture & performing 
arts 

3RD PARTY DATA

2ND PARTY DATA

1ST PARTY DATA

REMARKETING

LOOK-A-LIKE

SOCIAL LISTENING

CONTEXTUAL TGT

CATEGORY TGT



MOBILE
SIMPLY SNAP A PHOTO OF THE SNAPTAG BARCODE AND TEXT IT

THE CANS LINK FANS TO THE TALENTS 

• GET TICKETS TO MEET THE GRAFFITI ARTIST AT ONE OF OUR EVENT

• GET A SONG TO DOWNLOAD FOR FREE

LINK TO STORE.





95871



LOCATION

PARTNERING WITH GOOGLE TO CREATE 

INTERACTIVE MAP SHOWING THE LOCATIONS OF 

ARTISTS & TRACK THE MOVING ART TRUCKS. 

WE CONNECT OUR AUDIENCE & THE COLLECTIVE.





CONNECTED 

APPROACH



`

SHARES

WOM

UGC

SEO

PUSH

PULL

CONTENT

PARTNERS

COLLECTIVE

TEENS

SMART SYSTEM THAT CONNECT
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SEARCH THE  STREET

STREET NEVER STOPS

SHOWCASE THE STREETS

SHARE THE STREET



PICTURE OF 

SUCCESS
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SUMMARY



WEEKLY POSTS

TELFAZ YT CHANNEL – SERIES THEMATIC 2

MIDEASTUNES SHOW

LET’S GET ‘FRESH’
WEEKS

1 2 3 4 5 6 7 8 9 10 11 12

PLUG TEASE ENTERTAIN

WEBSITE 

SOCIAL GROUPS

SOCIAL 

POSTS

STUNT VIDEOS

TELFAZ YT CHANNEL – SERIES THEMATIC 1

SOCIAL 

INITIATIVES

CANS TRUCKS

EVENT

UGC ART SELFIE

SPRITE STREET POSTS

COLLECTIVE POSTS

SPRITE STREET  TEENS (UGC) POSTS
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